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THE SC HOME FOOD PRODUCTION LAW - OBSERVED AREAS OF 
NONCOMPLIANCE AND STRATEGIES TO PROMOTE COMPLIANCE



SC Home-based Food Production Law
• Non-potentially hazardous foods
• Produced in home kitchen
• Not regulated
• Can sell retail or direct to consumer if 

following law



• Name and address of home-based food operation OR DHEC identification 
number

• Standard name of the product
• Ingredients in the product in descending order of predominance by weight
• Advisory statement printed in all capital letters and in a color that provides a clear 

contrast to the background 

Label Requirements

PROCESSED AND PREPARED BY A HOME-BASED FOOD 
PRODUCTION OPERATION THAT IS NOT SUBJECT TO SOUTH 

CAROLINA’S FOOD SAFETY REGULATIONS.  





Requirements for Selling Direct to Consumer
• Includes on-line and mail-order to SC addresses only.
• Product must be individually packaged and labeled according to the SCHBFPL.



Requirements for Selling Retail
• Product must be individually packaged and labeled according to the SCHBFPL.
• Store must clearly post a sign indicating that the home-based food products are 

not subject to commercial regulations. 



Requirements for Selling on Restaurant Menu
• Home-based food may not be served or used as an ingredient in a retail food 

restaurant without a variance approved by DHEC.
• The variance is required to state how the customer will be informed as required 

by the law that the food or ingredient used in a food served was prepared in a 
home kitchen.  



Key Guidance Document Updates
• Updated FAQ (Appendix G)

This Photo by Unknown Author is licensed under CC 
BY-SA

https://en.wikipedia.org/wiki/Lando,_South_Carolina
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/


Key Guidance Document Updates
• New FAQ (Appendix G)



Key Guidance Document Updates
• New FAQ (Appendix G)



Key Guidance Document Updates
• New (Appendix I)



Key Guidance Document Updates
• New (Appendix I)



Strategies to Promote Compliance

Communication

EducationSupport



Strategies to Promote Compliance
• Email (sccottagefood.com)
• Phone
• In-person
• Websites
• Social Media

Communication

• Guidance Document
• Workshops
• Presentations
• Social Media
• Websites
• *Teaching the WHY

Education

• Other Agencies
• Businesses
• Associations
• Colleagues
• Friends

Support



THANK YOU!

ANY QUESTIONS?


